
 



 

 

Introduction Highlights 

FY19-Q3-Q4 

FY20-Q1-Q4 

Sitka convention sales ROI: $99.16 for every $1 invested in sales 
and marketing. 

 
ROI on ad equivalency is $243.96 for every $1 spent on travel media 
and familiarization tours.



 
Promotion  

Cruise/Yacht                                            FY19: $4,300                   FY20: $8,500 

Meetings & Conventions FY19: $7,000                   FY20: $16,000* 

Tourism FY19: $3,000                   FY20: $12,000 

 



 
 
 
Media, Partnerships & Cooperative Marketing  

                                            FY19: $8,500                  FY20: $14,000 

 

Advertising 

Digital             FY19: $8,000                  FY20: $16,000 

Print             FY19: $2,500                  FY20: $3,700 

Social Media            FY19: $22,000                  FY20: $41,500 



 

Branded Content             FY19: $5,000                  FY20: $20,000 

Branded Collateral/Infrastructure          FY19: $7,000                 FY20: $19,350 

Visitors  Guide          FY19: $6,522                  FY20: $12,250 

 
 



 
Tourism Business Training & Events 

             FY19: $500                  FY20: $1,000 

VisitSitka.org Website 

Website Development           FY19: $5,000                 FY20: $10,000 

Website Maintenance           FY19: $3,750                  FY20: $5,900 

Special Project 

Alaska Fellows Program             FY19: $0 FY20: $20,000 


